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O V e I'Vi e W Introduction Numbers ]

Asia Briefing Ltd. has published insights into doing News websites
business in Asia since 1999, and has since grown to
become as a very well-regarded, premium business

A ASIA BRIEFING news and insights publication brand. Our products

15

Editorial team

www.asiabriefing.com include business news articles, guides, magazines, 35
social media updates, and subscription newsletters. Publications
% ASEAN BRIEFING Our brand house consists of six titles: . 2500
www.aseanbriefing.com Articles
- Designed for the corporate investor, Asia Briefing 93.000
C B d its busi itl f Followers ’
[:!] HINA DRIEFING rounds up its business news titles to focus on
www.china-briefing.com macro trends throughout Asia and inform corpo-
rat'e deIC|5|on malfers ar?d. execute looking to make Subscribers 76,000
@ INDIA BRIEFING Asia-wise strategic decisions.
www.india-briefing.com JTH
«  Our five other regional publications each provide Readers 8 mI"Ion
o region-specific business and investment news
LS VIETNAM BRIEFING and practical regulatory legal, accounting, tax and

www.vietnambriefing.com

HR updates for foreign enterprises investing or
operating in each respective region of Asia.

A MIDDLE EAST BRIEFING

www.middleeastbriefing.com

Asia Briefing produces its publications in conjunction
with its parent company, Dezan Shira & Associates - a

leading foreign direct investment firm with offices
A ASIA BRI EFI NG WEEKLY throughout the China, ASEAN, South Asia, and Middle
East regions. We are one of the few publishers able to

provide on-the-ground expert insights into the many
worlds of Asian business.
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What we
Publish

Website Content

Our Asia Briefing site is designed as a pan-Asian
investment newspaper and is updated daily with
featured original articles and articles from our
regional Briefings. Each of our regional Briefings are
updated with at least one primary article daily,
while our weekly Asia Briefing Weekly E-Newsletter
has become a prime source for thousands of
investors, decision makers and professionals to
obtain a roundup of news, intelligence and updates
on current business news across Asia.

MEDIA KIT

O ASIA BRIEFING

A ASIABRIEFING P——— ]

Amended Law on Credit
Institutions Approved

Featured Business News >

160 thousand users

We produce One Asian Online Newspaper and a further six regional Asian websites.
Asia Briefing was launched late last year however is our fastest growing title, as it
features daily news as impacts Foreign Investment into Asia, and collects together
the daily news produced for our other Regional Briefings. It also features popular
editorial weekly rounds unique to the site as well as weekly special features on time
specific matters. For example, January/February content includes pan-Asian cover-
age of Annual Audit as this is now the time such documentation needs to be
prepared. Our 2021 Editorial Plan refers.
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@ ASEANBRIENNG eoroweo. - [N

Japan and Indonesia -
Commit to Trade =" | s
Barrier Removal in .
Updated Agreement | Ii

s e

1.5 million users

ASEAN Briefing deals with foreign investment and trade issues relating to ASEAN
and covers Brunei, Cambodia, Indonesia, Laos, Malaysia, Myanmar, the Philippines,
Singapore, Thailand and Vietnam. We feature regulatory and investment updates as
they occur, as well as articles concerning Investment destinations, Tax relationships
with China, India, the EU and new treaties such as RCEP. We are able to feature special
sponsored articles on Investment Zones and related features pertinent to foreign
investors throughout the ASEAN region.

VAT Refund for
Hiring Disabled
Employees: An
Explainer

VAT Rt or WingDisied
Enslpec n Epon

2.2 million users

China Briefing deals with foreign investment and trade issues relating to mainland
China, Hong Kong, Macau and Taiwan. We feature regulatory and investment
updates as they occur, as well as articles concerning Investment destinations, Tax and
trade relationships with other countries as also featured, in addition to new
investment treaties. We are able to feature special sponsored articles on Investment
Zones and related features pertinent to foreign investors throughout Greater China.



s ASIABRIEFING

What we
Publish

MEDIA KIT

(») INDIA BRIEFING

=q o B Prom—

How India Plans to
Achieve Cost-
Effective Green
Hydrogen Production

1.9 million users

India Briefing deals with foreign investment and trade issues relating to India. We
feature regulatory and investment updates as they occur, as well as articles
concerning Investment destinations, Tax and trade relationships with other
countries as also featured, in addition to new investment treaties. We are able to
feature special sponsored articles on Investment Zones and related features
pertinent to foreign investors throughout India and including regional
agreements such as with Bangladesh, Mauritius, Iran, Russia and so on.

oy

AL VIETNAM BRIEFING

dn VIENA BRIEFING

Information
Communication

Infrastructure Master
Plan Approved

900 thousand users

Vietnam Briefing deals with foreign investment and trade issues relating
specifically to Vietham. We feature regulatory and investment updates as they
occur, as well as articles concerning Investment destinations, Tax and trade
relationships with other countries as also featured, in addition to new investment
treaties. We are able to feature special sponsored articles on Investment Zones and
related features pertinent to foreign investors throughout the country, and
including regional agreements such as with ASEAN, the European Union, the UK,
China and so on.

A\ MIDDLEEASTBRIEFING PUSRP Y . |

Empowering Qatar's W fo.
Private Sector: A
Roadmap for 2024- .
2030 Development \ it

56 thousand users

Middle East Briefing is our newest publication, launched in 2023. It provides
professional information concerning foreign investment and trade into the Middle
East, including market intelligence, legal, tax and compliance advisory for foreign
investors interested in the region. This publication caters to its rapidly growing global
audiences with interests in the Middle East region, and to Middle East investors with
interests in the rest of Asia. Our daily and weekly updates showcase the increasing
trade and investment relations between these regions and explain where the
dynamics and opportunities for companies are throughout Asia.



A Truly Global
Business
Readership &
Business
Influencer

Asia Briefing are a regular source for
global business media, think tanks and
thought leaders around the world. These
include the following international,
regional and industry media who have
quoted us or reproduced articles by us.

For assistance with analysis or opinion
from our firm please email us at
media@asiabriefing.com

O ASIA BRIEFING

Asian Media
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Wh at W e 2024 Publishing Schedule
We publish 25 magazines a year, 5 each amongst each of our primary titles. A copy of our 2024 planned titles can be requested
at: media@asiabriefing.com
Publish

Guides + Magazines

Asia Briefing Magazine covers pan-Asian comparisons, and has
previously dealt with cost comparisons across Asia in matters such
as Taxes, Human Resources Overheads, investment Incentives,
Double Tax Treaties and Free Trade Agreements. 5 issues per
annum.

O ASIA BRIEFING

Asia Briefing produces 25 magazines each year,
divided equally among the titles concerned, with %ASEAN BRIEFING
5 specific titles per annum. These are high value
products and widely read amongst corporate
decision makers responsible for financial budgets.

ASEAN Briefing Magazine features detailed overviews of specific
countries within ASEAN, including trade and market demographics,
manufacturing productivity, utility costs, the legal and tax
environment, applicable tax and investment treaties and so on,
allowing foreign investors a one stop overview of each specific
country. 5 issues per annum.

China Briefing Magazine

Covering important national foreign investment topics, such as
pan-China HR comparisons, Provincial and City comparisons, the
impact of new national and regional regulatory changes, in
addition to market demographics and accessing Chinese
consumers. 5 issues per annum.

D] CHINA BRIEFING

India Briefing Magazine

Providing detailed national and state foreign investment topics,
such as pan-India HR comparisons, Provincial and City comparisons,
the impact of new national and regional regulatory changes, in
addition to market demographics and India consumer access. 5
issues per annum.

) INDIA BRIEFING

AL.VIETNAM BRIEFING

Vietnam Briefing Magazine

Vietnam Briefing gives intelligence on Vietham operational cost and
productivity comparisons with other markets, and especially China,
relocation and establishment issues, updates on national
investment policies and specific content on the increasing numbers
options concerning positioning manufacturing in Vietnam. 5 issues
per annum.
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Eve ntS & Recent Events
Seminars

Together with our associated professional
firm, Dezan Shira & Associates, Asia Briefing
holds events and seminars throughout Asia
both under our own brands and as co-hosted
with regional and international organizations.
Increasingly we also host webinars.

Events are conducted on an international and
regional basis, and are held throughout Asia,
Europe and the United States.

Our events feature specialized and technical
business investment content, with attendees

being corporate decision makers with access Webl nars: 80

to financial budgets. Due to the on-going
nature of these, please approach us for event

details two months ahead of any planned Reglstrat|ons: 1 0,000

exposure.

Attendees: 4,000

Please ask us for our upcoming events schedule.
Branding and Co-Sponsorship opportunities exist for these products.
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Audience
and Reach

Our products include regional magazines
and guides, business news websites and an
email newsletter service.

Our publications are also promoted through
numerous social media channels and at
more than 90 webinars and events annually.

These channels help connect our readers to
the most up-to-date business information in

Asia.

Here are our numbers for 2022:

MEDIA KIT

Weekly E-newsletter

76,000
Unique Opens 1 million - 30%
Click Through Rate 2% unique

Subscribers

Social

40,431
38,741
7,445
6,642

All Briefing Websites

Search Impressions 22 million
8 million
95% English

Total Visitors

Session Language

Guide and Magazine Publications

18,200
Published 25

Downloads

Events

Events + Webinars

Registrations

Attendees

80
10,000
4,000
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Newsletter
Readership

The Asia Briefing Weekly focuses on macro
business issues and trends throughout Asia.
Its objective is to inform executive strategic
decision makers regarding issues of corporate
investments and operations. Designed for the
astute foreign investor, Asia Briefing.
publications are noted for their accessibility,
readability and practical application.

& ASIA BRIEFING WEEKLY

Readers by Regions

- EUROPE 9%

ASIA 56%

AFRICA 2% :
' AUSTRALIA 3%

Level of Responsibility - 44% Director and above

76,000 ot
Director / VP

6 CEO

General Manager

Total Subscribers

Subscription offered

Assistant
Associate

Senior Associate

Unique Opens

1 million o
62,000

Chief Representative

Unique Clicks

4 SUBSCRIBE HERE

Chairman
coo

20%
17%
17%
10%
7%
7%
7%
5%
3%
2%
2%
2%
1%

Industrial Sectors - Diverse target coverage

Services

Cther

Unspecfied

services

Financial Services

Technology

Transportation, Logistics and Packaging
Government and Mon-Profits
Education

Industrial Goods and Machinery
Retail

Energy and Environment

Food and Beverage

Healthcare

Raw Materialsand unfinished Goods

11%
10%
a%
8%
7%
6%
6%
5%
5%
4%
3%
3%
3%
3%

19%
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Website

Audiences

Total Visitors 8 milllon

Sessions in English 95%

MEDIA KIT

By Country/Region

- EUROPE 22%

* ASIA 34%

' NORTH
AMERICA MEA, OTHER
33%
* AUSTRALIA 5%
By Brand Device Use
Visitors Mobile,
) 37%
@) ASEANBRIEFING ] 5m
[f] CHINA BRIEFING 2.2m
@ INDIABRIEFING 1.9m Tablet, 2%
&) VIETNAM BRIEFING 0.9m
&) ASIABRIEFING 0.2m

Desktop,
61%
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Reader

Demographics

MEDIA KIT

Job Function

Industry

Professional Services

Executive/ Senior Management 15%
Unspecified
%
Other 4% ServicesOther
Busness Development 18% Financial Services
8% Technology
8% Transportation & Logistics
- Government & Non-Proft
Education
Marketing 5% Inclustriai Products
Human Resources 4% Rea
ind i iclua! 4% Energy and Environment
Anahysis 4% Food and Beverage
Administration 3% Healthcare
Riaw Materals
Operations % Consumer Goods
Market Analysis 2% Construction
nformation Techno 2% Fashion and Luxury
Foreign Affairs 2% Auomorie
Not on the list 13% el & Hosptaley
Medi & Entertainment
Communications 1%
Agricutture and Livestock
Sales 1% Aerospace and Military
Rik Management 1%
Fublc Re&tions 1%
Manager 204%
Other 17.1%
jrector / VP 16.8%
CEQ 9.7%
General Manager 7.4%
Assistant 7.0%
Associate 6.8%
Senior Associate 46%
Managing Drector 2.8%
CFO 3%
Chief Representatve 2.1%
Chairman 2.1%

coo

78%
7.6%
7.3%
6.2%
6.0%
5.3%
47%
35%
3.2%
3.1%
3.0%
3.0%
2.5%
19%
15%
L%
13%
10%
0.9%
0.3%
% 6% 8% 10% 12% 145 16% 18%

18.6%

-
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Publication

Ad Rates

Magazine Insert

Elead siza 206mm{W)

Trimmed size 200mmi{W)

Advertisment Insert

Bleed size Z86mmiH)
Trimmedsize 280mmiH)

Guide Dimensions

Bleed size 216mmi{W)

Trimmed size 210mm{W)

7/

AN INTRODUCTION TO
Doing Business =
in ASEAN |

2024

Trimmed size 297 mmiH)
e e A ey e o
Bleed size 303mmiH)

MEDIA KIT

Magazine Double Sided Insert - One Page - Price Per Issue (USD)

Minimum Advertising Spend: US$2,500

Asia Briefing
ASEAN Briefing

China Briefing $2,500/issue $1,500/issue

India Briefing
Vietnam Briefing

Advertising Per Issue (USD)

i Advertisment i q
1 1

500 ¢ | :

Inside Front Cover

| Advertisment |

Chapter Insert

Inside Back Cover

Advertising Per Issue (USD)

Inside Front Cover USD 3,000
Chapter Insert usD 2,500
Inside Back Cover USD 2,000
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| |
We b S 1 te Homepage Banner (1440 x 274) Article Side Banner (700 x 400)

=a [ Ca B P ]

=a ] Com Bz PES— - |

Understanding China’s New-Type
Industrialization: An Explainer

Ad Rates

From USS$250 per week
(minimum spend USS$1,000)

700 x 400

[ee—

Monthly
Visitors
© ASEANBRIEFING 130k
[ CHINABRIEFING g1k
v & 11 8 A © A
& VIETNAM BRIEFING 81k
@ INDIABRIEFING 167k
www.india-briefing.com
MIDDLE EAST BRIEFING 4k . .
A MioprEasB Website Banners - Price Per Week (USD)
TS ASIABRIEFING 14k Any One Website Homepage Banner (USD) All Articles Banner (USD)
Asia Briefing www.asiabriefing.com
250 weekl 350 weekl
Middle East Briefing www.middleeastbriefing.com 3 W Y 3 W Y
ASEAN Briefing www.aseanbriefing.com
China Briefing www.china-briefing.com
$350 weekly $500 weekly
India Briefing www.india-briefing.com
Vietnam Briefing www.vietnam-briefing.com

Design fees, if required: $500 - $1,000 per banner
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E-Newsletter

Ad Rate

Monthly 2020
Opens growth

O ASIABRIEFING WEEKLY 117k +17%

& ASIA BRIEFING WEEKLY

China Amends Bis Copyright Laws: Key Changes

What The U.S Currency Manipuiator’ Label Means For
Vietnam

oitical Approval to Comprahensive

Campimentary 2021 Subscription To Asia Briefing

China to Confinus Mulflateral Trads Deveiopment Poicy
Alang the Bait and Road Initisfive In 2021

Compemaain Systn g et R Ev e e Sy

S S———————

H08 e R o WS Mot o China Ve, 3 a4 611

0000

MEDIA KIT

E4 SUBSCRIBE HERE

Your Banner in the “ASIA BRIEFING WeeKkly” Newsletter - $35 /CPM — Min USD 2,500 campaign.

1 week (1 send, 70k recipients) 2,450
1 month (4 sends) 4,000
3 months (12 sends) 10,000
12 months (48 sends) 30,000

One email weekly. General send only.

Listed Event, text + link 750 /send

Top Feature, text + link 1,500 /send

Event Banner Banner rates
less 20%

General send only.

Your Own Custom Newsletter - Non-targeted $100 /CPM or $220 /CPM targeted — Min USD 2,500.

1 send 7,200

3 sends, one monthly 19,630
6 sends, one monthly 36,000
12 sends, one monthly 66,460

Limited to one email per month. Subject to
content review.

Per send, < 7,500 recipients 1,650
Per send, <15,000 recipients 3,140
Per send, <30,000 recipients 6,000

Limited to one email monthly. Subject to
content and target review.

Design Fees
Email Banner, starting from: 1,500
Pop-up Banner, starting from: 1,750
Other Ask

Offered as part of advertising services only.

Header, Footer, 1 banner and 2,500
10 text elements, starts from:
Additional text element, each: 60
Additional banner, each: 1,000

Limited to one email per month. Subject to
content review and target review. Common
layout templates only.
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Website

Native Article
Rates

= [!] CHINA BRIEFING

Teeica

China and the RCEP: Guangzhou Becomes First
City to Issue Special Cross-Border E-Comnerce
Measures

crira Befng T & minume

Guangzheu's mesaures 1o promeie crese-border e-commerce is die first such move in
China where special pelicies hiave baen relied suz o halp e local BUsSness communizy
benefirfrem dic Regiona! Comprehensive Economic Parmership, when iz sorss inte effecz

Ca Marski 30, tha Guargzheu Mumicips! Buraan of Cemuneres pritilished Sevarsl Magsums #r
1 Grasp e i Regianal C¢

o Premats the tancyatve Develcpment 55-8order SrGommarne (CRE

Lieasures). This ra=s Saangzheu th ¥ in China 1 icsue spacial policias e help g local

baisinase cermmunity bersfit frern the RCEF - whan & entars e fooe

RCEP & tii= lag=st free srads agreement i hiszery, vhich oeimiss of 13 ceuntiies - 10 mendser
stat=: of S Assooiziien of Seutheast Zsian Nasiens {AEZAN), China, Japan, Seuk Keras
Ansiralia, ard Neww Zealand

Iy iar, Thailard, China, a1d Singazere haus raried thie RCZF agreemen:. @rce (atlind by tiee-
{ikhs ofzh= 15 sigra-erizs — namely six A3 ZAN sountres and hra= nen2SZAM scuntrizs, the
RCER agreement will 2rer inte fore= in 60 days.

2ccerding to Chia's cernimerce minisGy. all signezenas we the RCEP have mazs c<ar that they wil
stiiv=10 weriple = raifvation willi) e year i exoedits its enacarient by January 1, 2022

What de tke new measuras 2ay”?

Te s=ize o= epperiunity of the RCZ®, avosiaise the innevative devealepment of cooss-trerdsr e-
cemme-ce, and fesier new drvers of fereign lradz. Guangzheu has prepased e addizss the
folloving five sspeche:

= Cpumizs the busieess ervirenment for CBEC
= Festar fiie main market players

= Fir2rgihen innevatin sapacsy

= Zxpand imemakional marketuig rawork
= [Eahanssihe sranicg of proirssmnas

Te ept=mize the busgisss 21vimrement for CBZC, the Several Measiras prepess e telew
policias, amenp ethars

1} Te promete cress-border B2B experts, Guangzheu will further optimize the axpert
custemns clearance: SpRwion of cros=-beicar p-sernmerce 2B =xpeit goods will b
psicrilizad, quakiiad cros:  -sarimerce 323 2xperi gecds will ge thiough cusems
cluarance presedures freugh deelaration lists, and the exert retumn policizs vill ke optimized
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To Pitch Us Your Article

Email us your idea to editorial@asiabriefing.com, and we’ll get in touch:

e Introduce who you are, your employer, and what you do, with any relevant links to your works.
e A paragraph summarizing your story and the hook, plus an outline of key sources and related articles.
e Confirm you will comply with our Publishing Guidelines.

Our Publishing Guidelines (Contact us for full details):

Accepted ® Asia/International business topic that targets investors, managers, expatriates or employees,
articles: @ High-quality, factual, ethical content; Informs, educates, starts discussions,

e Independently researched and not plagiarized

e Native business professional English, Assoc. Press style, your own genuine work.

Must e Not promotional.
not’s*: e Not ideological, religious, political, sexual or discriminatory.
e Not biased or offensive to any group.

Website Banners — Price Per Week (USD)

e Asia Briefing www.asiabriefing.com

e Middle East Briefing: www.middleeastbriefing.com 5250

e ASEAN Briefing www.aseanbriefing.com $1,250
e China Briefing www.china-briefing.com $ 500

e India Briefing www.india-briefing.com

e Vietnam Briefing: www.vietnam-briefing.com
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Contact us at: Read Us:

mediasales@asiabriefing.com

A ASIABRIEFING

Asia Briefing Limited www.asiabriefing.com
Unit 507, 5/F, Chinachem Golden Plaza,

77 Mody Road, Tsim Sha Tsui East,

Kowloon, Hong Kong

Dezan Shira & Associates [ CH,IN‘}BJRIEFING () ﬁ%ﬁﬂngﬁm FING A MD%EEASTBRIE FING
Unit 507, 5/F, Chinachem Golden Plaza,
77 Mody Road, Tsim Sha Tsui East, :

Y © INDIA BRIEFING & VIETNAM BRIEFING

www.vietnambriefing.com

Kowloon, Hong Kong

Key Contacts: Follow Us:

Editor In-Chief: Chris Devonshire-Ellis
Group Marketing: Gary Shaben

Managing Editor:  Melissa Cyrill
Content: Rohini Singh ®
Web Design: Kaushal Subba

Creative Design:  Aparajita Zadoo



